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Food pantries, and soup kitchens are constantly meeting the needs of the hungry and 
providing necessities which low-income individuals simply can’t afford. One pantry client 
explains, “My kids wouldn’t eat towards the end of the month. There’s nothing I could reduce. 
I don’t buy clothes; I don’t pay bills. Food Stamps don’t last. I got laid off on the 29th and just 
got a new job. It took two weeks to get assistance. “ There are gaps in the lives of poor people, 
and there are often gaps in the capacity of food service agencies to provide for their needs. 
The Ohio Food Program (OFP) aims to fi ll in gaps and provide meals that are complete. 

In State Fiscal Years 2000/2001, the $3 million ($1.5 million per year) provided by the 
Ohio General Assembly allowed the OFP to purchase and distribute over 7 million pounds 
of shelf-stable food to low-income children and adults throughout Ohio’s 88 counties to over 
2,800 member agencies. This represented over 5.5 million meals that were provided to hungry 
people in Ohio. OFP has further served to facilitate cooperation and combine the efforts of 
the 12 regional Second Harvest Foodbanks in the State of Ohio. 

The purpose of OFP is to make nutritious shelf stable products available to foodbanks to 
complement other products acquired through the USDA’s The Emergency Food Assistance 
Program (TEFAP), donations, and Ohio’s Second Harvest Foodbank network. The program 
began in State Fiscal Year 1998/1999 with a $1.5 million dollar allocation from the Ohio General 
Assembly. Today, the Ohio Department of Jobs and Family Services (ODJFS) serves as the 
contract manager of the program, and through cooperation with the Ohio Association of Second 
Harvest Foodbanks (OASHF), member foodbanks, and food 
manufacturers feeds millions of hungry Ohioans.

In December 2001, OACP was pleased to add Ohio’s 
poultry industry to the already existing fruit and vegetable 
commodities participating in the program. This addition was 
particularly important because the addition of eggs and 
chicken to the Association’s foodbank distribution enabled 
OASHF to signifi cantly increase the nutritional intake of the 
families served. Protein items, which are the highest cost 
food products for low income families, were virtually unheard 
of for emergency food assistance programs. In SFY 2004 
protein items became available to the foodbanks allowing 
them to order on a quarterly basis.

The OFP is, at its core, a purchasing program. First, a 
purchasing committee assesses the wants and needs of 
the state’s foodbanks, and develops a “shopping list” that is 
distributed to food companies and vendors. Then, companies 
bid and contracts are awarded. Finally, food is distributed 
and the process is repeated biannually. 

OFP has become a dynamic resource for the emergency 
food system in Ohio. In conjunction with the Ohio Agricultural 
Clearance Program (OACP), OFP has successfully 
supplemented food resources and provided quality products 
for the hungry people of our state. However, OFP has had 
its challenges, and continues to work towards improving 
future services. 

IntroductionIntroduction
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1. Funding

2. Purchasing Committee Development

3. Surveys

4. Product Selection

5. Creation of Bid Specs

6. Vendor Identifi cation

7. Bid Requests

8. Bid Awards

9. Transportation

10. Reimbursement to Foodbanks

11. Foodbanks report to Ohio Food Program

12. OFP Reports to General Assembly

General TimelineGeneral Timeline

Many variables effect the fl ow of the Ohio Food 
Program, including state government and USDA 
product schedules. The process can be extremely 
fl exible depending on the desires of foodbanks 
and administrators. The timeline (right) can be 
considered a template for the development of a 
similar food program. 

 The bid process recycles every 4 months; 
January, May, and September. Product is delivered 
throughout the year. Foodbanks are expected to 
report shipping, receiving, and inventory numbers 
and poundage responsively. Reports are due to 
the General Assembly by July 1st (the end of the 
State’s Fiscal Year) every year. Foodbanks are 
reimbursed for maintenance costs quarterly. Time 
spent seeking funding varies greatly, as does the 
time frame in which funds are actually allocated. 
Be prepared to work with the legislature in your 
particular state. 

JanuaryJanuary
 Purchasing Committee Meeting
 Choose Products
 Develop/Send out Bid Requests
 Product Delivery Continues

FebruaryFebruary
 Award Bids
 Arrange Transportation
 Product Delivery Continues

MarchMarch
 Product Delivery Begins

April April
 Product Delivery Continues

MayMay
 Purchasing Committee Meeting
 Choose Products
 Develop/Send out Bid Requests
 Product Delivery Continues

JuneJune
 Award Bids
 Arrange Transportation
 Product Delivery Continues

JulyJuly
 Product Delivery Begins

AugustAugust
 Product Delivery Continues

SeptemberSeptember
 Purchasing Committee Meeting
 Choose Products
 Develop/Send out Bid Requests
 Product Delivery Continues

OctoberOctober
 Award Bids
 Arrange Transportation
 Product Delivery Continues

NovemberNovember
 Product Delivery Begins

DecemberDecember
 Product Delivery Continues

Basic ComponentsBasic Components
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Administration of the Ohio Food Program is directed by the Purchasing Committee and 
OASHF Board. The Purchasing Committee is just that – a group of individuals who make 
decisions regarding OFP purchases, the bid process, and vendors. The OASHF Board works to 
serve as a governing body that makes determinations about the use of funding, progression of 
the program, and staffi ng. OASHF’s Executive Director and the OFP Program staff coordinate 
the efforts of the Purchasing Committee and Board by setting up meetings and advising each 
group on the progress of the other.

Purchasing CommitteePurchasing Committee

The Purchasing Committee serves to develop a “shopping list” for OFP, as well as provide 
advice on purchases and make decisions regarding fi nancial aspects of the program. The 
Purchasing Committee navigates the process in response to USDA product, donations, and 
foodbank capabilities. 

Representatives from member foodbanks should sit on the purchasing committee. Their 
knowledge of the needs of the local emergency food assistance network is integral to the 
success of the Ohio Food Program. They are able to articulate the wants and desires of the 
foodbanks, as well as details regarding storage, distribution, and capacity of the foodbanking 
network. A representative from the State USDA/TEFAP Department is also an important 
member to consider. They can advise the committee about USDA products that will be offered 
and the quantities anticipated, and are a defi nite asset to the Food Program Purchasing 
Committee. Additionally, food manufacturing executives and experts can provide valuable 
advice regarding bids, vendors, pack sizes, and other manufacturing details. Other board 
members can include nutritionists from a local hospital, health organization, or university, and 
representatives from the pantry level to give a member agency report and perspective. 

Duties and ResponsibilitiesDuties and Responsibilities

The major focus of the Purchasing Committee is to provide products that fi ll the gaps left 
by the USDA/TEFAP program and other donations by providing a stable and consistent source 
of food that works with other products to create complete meals for clients. A conscious effort 
is made to purchase products that are from Ohio. This committee also strives to balance the 
money spent for needed products while being mindful of purchasing, distribution, and storage 
costs. 

Reimbursement money is set aside to assist foodbanks with the cost of distributing and 
storage of OFP product. The exact reimbursement amount and distribution schedule is decided 
by the committee, depending on funding, foodbank numbers, and specifi c circumstances. 
Foodbank capacities, needs, and desires are also considered in coordinating the product. OFP 
Administration is responsible for administering product request surveys for the Purchasing 
Committee. This “shopping list” of products supplement the foodbanks’ inventory by providing 
products not readily available to the foodbanks through donations or USDA/TEFAP. 

Additionally, the purchasing committee evaluates vendors. It is important to evaluate 
vendors, product quality, and customer service following the fi rst few rounds of bidding. 
Per the Request for Bid (See page 14), the vendor can be requested to supply samples to 
the committee. Do not hesitate to eliminate vendors from your bid process should they be 
uncooperative or if their product is unsatisfactory.

AdministrationAdministration
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ContractsContracts
 I. Foodbank Contracts
  i. An offi cial contract must solidify the relationship between the Food Program and the 

member foodbanks.
  ii. Details regarding reporting, reimbursement, employees, and other aspects are laid 

out in the contract. 
 II. Contracts with ODJFS
  i. The Ohio Department of Jobs and Family Services administers the Ohio Food 

Program Contract. The contract supervisor sits on the OASHF Board. 
  ii. Specifi c regulations are laid out in the contract regarding reporting, staffi ng, and 

liability 

Choosing ProductChoosing Product
 I Evaluate Surveys
  i The number of products placed on the shopping list can be responsive to the variety 

of requests made by the foodbanks. 
  ii Questions about the administration of the program, such as “Would you prefer a 

larger variety of lower cost items or a smaller selection of costlier items?” can be 
evaluated to guide the Purchasing Committee in its decisions.

  iii Surveys should also include an assessment of the foodbank’s storage capacity to 
assist with product delivery logistics. (See OFP Foodbank Preference Survey, page 
11.) 

 II Evaluate USDA/TEFAP Product Availability and Donations.

ReportingReporting
I. Foodbank Reporting
  i. OFP must receive shipping and receiving documentation from foodbanks, and 

crosscheck for accuracy. 
  ii. OFP must receive monthly inventory reports from member foodbanks.

II. Report to the ODJFS
  i. As laid out in the contract, OASHF must submit quarterly reporting state pounds 

distributed and families served.
  ii. An annual report must also be submitted detailing the allocation of funds, numbers 

served, and storage and distribution costs.
  iii. Specifi c details will be laid out by the contractor in your state, keep in close contact 

with the contract manager to work out issues and allocate funding. 

III. Report to General Assembly

  A report to the General Assembly must be complied for the end of the state fi scal year. 
This report should show the amount of food distributed through the Food Program 
network and the fi nancial records to show that the Food Program has administered its 
funds well. 

OFP BreakdownOFP Breakdown
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Bid ProcessBid Process
The Ohio Food Program awards bids for delivery in three, four month blocks from July to 

October, November to February, and March to June. Administration is responsible for this 
aspect of the program.

I. Develop Specifi cations
 When developing the bid specifi cations, be very specifi c. 

II. Identify Vendors

  i. Vendors, manufacturers and brokers are often taken on recommendations from 
foodbanks, members of the Purchasing Committee, and industry publications. Many 
are also met at trade shows or will contact the Association directly and asked to be 
placed on the vendor list.

  ii. Look for vendors that have a positive history of working with the emergency food 
network. 

  iii. Using in-state vendors supports the local economy, a point that can be made to 
legislators. Further, using in-state vendors reinforces the food network web for food 
assistance efforts. 

  iv. It is the policy of the OASHF not to accept products from outside of the United States, 
except in rare cases. The Purchasing Committee should defi ne policies regarding 
international food products.

III. Send out Bid Requests (See Request for Bid Sample Letter, page 14)

  i. Bid requests should be as specifi c as possible. Include the purpose of your 
organization so that vendors know who is purchasing their product and who will 
receive it.

  ii. Be sure to state the dates and deadlines of the bid schedule clearly. 

  iii. Specifi cs regarding products, transportation, and payment are detailed in the bid 
request.

IV. Accept Bids

  Lowest prices are accepted based on cost per ounce. The purchase order is verifi cation 
of the agreement; no contracts with the vendors are necessary. Cost per case or unit 
may be more appropriate depending on the foodbank distribution priorities.

V. Arrange for Transportation

  i. The vendors are often responsible for transportation. Bids are based both on a two-
drop transportation cost (if available) and FOB. (Larger foodbanks who have the 
ability to store for the short term and transport to smaller foodbanks should also be 
considered. This is an excellent source of revenue for the foodbanks.)

  ii. Additional negotiations are made when additional drops are needed. 

  iii. Send out transportation schedule.
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I. Financial Allocations

  i. Foodbanks are allocated a percentage of the total amount awarded to the Ohio Food 
Program by the state legislature. This is based on goal factors. Goal factors are 
percentages based on population, poverty, unemployment, and demographics of the 
foodbank. They are developed by America’s Second Harvest National Organization, 
and can be accessed via their web site. Goal factors for the member foodbanks are 
summed and an “instate goal factor” is calculated.

  ii. For example, if the total allocation was $100, and Foodbank X’s “instate goal factor” 
was .30 or 30%, then Foodbank X would be given $30.00 to spend on OFP product. 
(See Foodbank Request Form, page 17)

II. Product Allocations

   The Purchasing Committee creates a “shopping list” of products that will be purchased 
by the Ohio Food Program. Foodbanks then choose the products and quantities that 
work best for their needs, and may spend their allocated money on any combination 
of product. Foodbank A may decide to purchase a mix of all products, while Foodbank 
B may buy only tuna, macaroni and cheese, and peanut butter. 

III. Receipting Process

  i Receiving Report: The foodbank documents the receipt of the product, indicating 
commodities, amounts, and weight. The foodbank is responsible for sending a copy 
of this form to OASHF. 

  ii. Bill of Lading: A signed bill of lading is given to the foodbank by the vendor and 
signed by dock personnel to record the product delivered.

  iii. Invoice: An invoice is sent from the manufacturer to OASHF. This is essentially a 
bill the OFP pays.

  iv. All forms are copied and kept in the OASHF offi ce for auditing purposes.

IV. Reporting

  i. Foodbanks must report their distribution numbers so that OFP product can be 
documented for the report to the general assembly.

  ii. This documentation is gathered monthly and combined totals of the foodbanks are 
recorded.

V. Shared Maintenance

   No shared maintenance fees may be charged to any member agency by the foodbank 
for any OFP product.

VI. Transportation and Distribution

   Foodbanks work with the OFP to arrange product delivery schedules. Vendors 
contact the foodbanks to arrange dock times to assure that foodbanks have storage 
space. 

Foodbanks’ ResponsibilityFoodbanks’ Responsibility
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Financial AspectsFinancial Aspects

I. Reimbursement

  i. No shared maintenance may be charged for OFP product. Therefore, the OFP has 
factored in a percentage of funds to help offset storage and distribution costs for 
foodbanks.

  ii. These funds are then broken down by goal factor, and the appropriate amount is 
distributed.

  iii. It is diffi cult for foodbanks to maintain storage and distribution costs, therefore, 
quarterly reimbursements are paid to them by OASHF. 

II. Payments to Vendors

   Payments to Vendors are distributed when the bill of lading is received and cross 
checked with the shipping and receiving reports.
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As with many non-profi t endeavors, we continually face the challenge of fi nding funding. 
Many hours have been and will be spent at the Ohio Statehouse educating and fi ghting for 
legislative appropriations. The future of OFP will hopefully include stabilized funding from the 
State of Ohio. 

Another challenge to the OFP is making decisions regarding the wants and needs of 
different foodbanks. Smaller foodbanks must meet storage and distribution challenges, while 
large foodbanks must deal with large volumes of product. Balancing the agendas of our 12 
member foodbanks is an issue that is continually addressed at purchasing committee meetings. 
Possible solutions include centralized distribution and warehouse space. This would help 
smaller foodbanks deal with some of the logistical barriers and expand the menu of products 
available.

Additionally, establishing a cohesive understanding of the purpose of OFP is necessary. 
Should product be a consistent base of product to build meal packages out of or simply a 
means of supplementing TEFAP product? This is an issue that should be addressed by any 
food program so that foodbanks can effectively acquire suffi cient supplies and provide highly 
nutritious food products.

Future restructuring of the food program allowing funds to be used for both food and personal 
hygiene products (i.e. shampoo, soap, toothpaste, laundry detergent) is necessary. These 
products are rare in foodbanks, as well as expensive. The future of this program may also 

include a processing and 
packaging collaboration 
modeled after the efforts 
of the Second Harvest 
Foodbanks  o f  M idd le 
Tennessee.

FutureFuture
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OHIO FOOD PROGRAM (OFP)OHIO FOOD PROGRAM (OFP)
SURVEY OF FOODBANK PREFERENCE FOR FOOD PURCHASESURVEY OF FOODBANK PREFERENCE FOR FOOD PURCHASE

 _____________________ _____________________   ____________________ ____________________     

Foodbank Name Foodbank Name  _______ _______   Contact Name  Contact Name

 _____________________ _____________________   ____________________ ____________________

Date Date  _________________ _________________   Title  Title

Please complete the following survey based on your foodbank’s needs. You will fi nd a 
list of familiar and common food items on page 2. Keeping in mind products you anticipate 
receiving from USDA/TEFAP (or other sources), please mark your preferences about each 
item listed (i.e., yes we need this item, yes we could use this item, but not our fi rst choice or 
no, don’t want this item). For the items you marked in the “yes we need this item list” please 
note your ranking of that item. For example, If you marked 10 items in the fi rst column, please 
rank those from 1 to 10 (1 being your most needed item).

On the fi rst page, please mark your top 5 most needed items. (If one of your top 5 items 
was not on the list on page 2, please note any special information about that product that we 
might need to know.) By trying to incorporate everyone’s preferences, we will hopefully be 
able to provide an assortment of excellent, healthy food for our agencies and ultimately the 
people we strive to assist.

If you have any questions, please do not hesitate to call me at 614-221-4336. Thank you 
for taking the time to complete the survey. All surveys returned by end of the work day Friday. 
You may fax your survey to 614-221-4338 or mail to: Ohio Food Program Coordinator, Ohio 
Association of Second Harvest Foodbanks: 51 North High Street, Suite 761; Columbus, OH 
43215.

OUR TOP FIVE OFP CHOICESOUR TOP FIVE OFP CHOICES

1. _______________________________ 

2. _______________________________ 

3. _______________________________ 

4. _______________________________

5.  _______________________________

Foodbank Preference SurveyFoodbank Preference Survey

If any of your top 5 choices are not on the 
following list, please note any information 
that might be necessary for ordering.
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PRODUCT Yes we need  Yes we would use this, No, we can’t use or
 this item Rank but not as 1st choice don’t want this item
Baking Items
 Flour  _________  (  ___)  __________   _________    
 Sugar  _________  ( ___)  __________   _________    
 Oil   _________  (  ___)   __________   _________   
Canned Fruits
 Applesauce  _________  (  ___)  __________   _________    
 Fruit Cocktail   _________   ( ___)  __________   _________    
 Peaches   _________   ( ___)  __________   _________    
 Pears   _________   ( ___)  __________   _________    
Canned Vegetables 
 Corn   _________   ( ___)  __________   _________    
 Greens   _________   ( ___)  __________   _________    
 Green Beans   _________   ( ___)  __________   _________    
 Mixed Vegetables   _________   ( ___)  __________   _________    
 Tomatoes  _________  (  ___)  __________   _________    
Entrees/Main Courses/protein items 
 Pork & Beans   _________   ( ___)  __________   _________    
 Canned Meat   _________   ( ___)  __________   _________    
 Mac & Cheese   _________   ( ___)  __________   _________    
 Peanut Butter   _________   ( ___)  __________   _________    
 Spaghetti (pasta)   _________   ( ___)  __________   _________    
 Spaghetti Sauce   _________   ( ___)  __________   _________    
 Tuna Fish   _________   ( ___)  __________   _________    
Infant Items
 Baby Food (jars)   _________   ( ___)  __________   _________    
 Baby Juices (jars)   _________   ( ___)  __________   _________    
Juices 
 Apple Juice   _________   ( ___)  __________   _________    
 Orange Juice   _________   ( ___)  __________   _________    
 Grape Juice   _________   ( ___)  __________   _________    
Soups/stews
 Beef stew   _________   ( ___)  __________   _________    
 Chicken Noodle   _________   ( ___)  __________   _________    
 Creamed Soups   _________   ( ___)  __________   _________    
 Tomato Soup   _________   ( ___)  __________   _________    
 Vegetable Soup   _________   ( ___)  __________   _________    
Miscellaneous Foods 
 Non-Fat Dry Milk   _________   ( ___)  __________   _________    
 Potatoes (instant)   _________   ( ___)  __________   _________    
 Rice   _________   ( ___)  __________   _________    
 Other ___________ _________  (  ___)  __________   _________
 Other ___________ _________  (  ___)  __________   _________
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1. If we were to investigate purchasing non-food items, would you be interested?

  _______  Yes (If yes, please note your preferences on the following items as on the previous page)

  _______  No

PRODUCT Yes we need  Yes we would use this, No, we can’t use or
 this item Rank but not as 1st choice don’t want this item
 Bar Soap  _________  (  __  )  __________   _________
 Facial Tissues  _________  (  __  )  __________   _________
 Laundry Detergent  _________  (  __  )  __________   _________
 Toilet Paper  _________  (  __  )  __________   _________
 Other  _________  (  ___)  __________   _________

2. Are you interested in refrigerated or frozen products?

  _______  Yes (If yes, please note your preferences on the those items on the previous page)

  _______  No

3. Are there any products that you would like to receive in # 10 cans?

  _______  Yes (If yes, what products would your foodbank use?)

  _______  No

4. Would you prefer to have a specifi c list of items you would receive or would you be interested 
in participating in “spot buying?” For instance, if there were a special on canned green 
beans that were cut too short for the processor’s specifi cations, would you want to be 
contacted?

  _______  No, I only want the specifi c items we will choose.

  _______  Yes, I want to be contacted if “specials” arise and I can decide then if the 
product  would be something in which we would be interested.

5. Would you prefer a larger variety of lower cost items or a smaller selection of costlier items?

  _______  I prefer a larger variety of lower cost items (i.e., canned vegetables, soups or fruits)

  _______  I prefer more expensive items (i.e., protein items, or complete meals)

6. If your “equitable share” of a product were a full semi-load, could your foodbank handle 
that amount of product at one time? (i.e., a full semi of soup)

  _______  Yes

  _______  No

7. Other suggestions or ideas:

  _____________________________________________________________________

  _____________________________________________________________________

8. Additional comments:

  _____________________________________________________________________

  _____________________________________________________________________



14 OFP Request for Bid Sample LetterOFP Request for Bid Sample Letter

 Date: May 8, 2006

 To:  Prospective Vendor

Attached you will fi nd a listing of food products The Ohio Association of Second Harvest Foodbanks is considering 
for purchase through the Ohio Food Program for the First Quarter of FY 2007. The Ohio Association of Second Harvest 
Foodbanks is interested in receiving pricing and availability information from your corporation regarding these products. 
Please do not hesitate to call if you have any questions. Due to the instability in’ the cost of fuel and therefore in the 
Trucking Industry I would like to investigate any shipping alternatives which may be available. Please provide delivered 
and FOB prices where possible, shipping point is required for FOB prices. November 2005 bid results are attached for 
reference purposes. 

ALL ITEMS MUST BE OF DOMESTIC SOURCES AND MANUFACTURE. IMPORTED PRODUCTS ARE 
NOT TO BE CONSIDERED IN THIS BID PROCESS (excluding Tuna). PREFERENCE WILL BE GIVEN TO 
OHIO GROWN/PROCESSED PRODUCTS WHEN POSSIBLE. YOU MA Y INCLUDE BIDS FOR IMPORTED 
PRODUCT FOR CONSIDERATION BY THE INDIVIDUAL FOODBANK’S “BEST BUY PROGRAM” IF YOU 
DESIRE.

Once an agreement is reached between the vendor and the Ohio Association of Second Harvest Foodbanks, no 
increase in the case price or product substitution will be permitted. 

IF YOU ARE INTERESTED IN PARTICIPATING IN THE BID PROCESS, YOU MUST RESPOND BY 8:00 AM 
Monday, May 22, 2006. Please advise if you cannot meet this Bid deadline 

ALL PRODUCTS ARE TO BE DELIVERED TO THE FOODBANKS BETWEEN JULY 1 & OCTOBER 31, 2006.

Replies must be sent to Ohio Association of Second Harvest Foodbanks by mail, fax or e-mail to the following:

Ohio Association of Second Harvest Foodbanks 
51 North High Street, Suite 761 Columbus, OH 43215 
(614) 221-4336; (614) 221-4338 fax Bob@oashf.org

Terms of Request for bid: 
• All products must have an ingredient listing and a standard nutritional label. Products to be labeled in English.Products to be labeled in English. 

•  Bidders are required to state brand name (label) of product and packer. 

• On shelf stable case-lot products, a minimum 2-year shelf life under standard storage conditions. No salvaged No salvaged 
Items, shinnies or dents. Any such deliveries will be refused by the receiving Foodbank.Items, shinnies or dents. Any such deliveries will be refused by the receiving Foodbank. 

• Product must be produced in the U.S.A using domestically produced commodities. No imported Products (excluding No imported Products (excluding 
Tuna) will be considered. Tuna) will be considered. 

• Bidder must certify whether product is Grade A, Grade B, U. S. Fancy, Extra Standard, or Standard food 
grade. 

• When requested, bidder will furnish a sample of food items to the Ohio Association of Second Harvest 
Foodbanks. 

• Unit price governs the award of bid unless otherwise specifi ed. Special consideration may be granted to products 
produced within the State of Ohio or primarily of Ohio grown ingredients. 
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• ALL BIDS ARE FOR FULL SEMI TRUCK LOADS. BIDDER MUST STATE TOTAL CASES PER TRUCK AND BIDDER MUST STATE TOTAL CASES PER TRUCK AND 
NUMBER OF CASES PER PALLET.NUMBER OF CASES PER PALLET. 

• Delivery sites to be any and/or all of the following Ohio locations - Akron, Cincinnati, Cleveland, Columbus, Dayton, 
Fairfi eld, Lima, Logan, Lorain/Amherst, Springfi eld, Toledo, and Youngstown. Ninety percent of the deliveries will 
be full truckloads to Cincinnati, Cleveland, Columbus or Springfi eld Ohio. 

• Prices are requested for the following if applicable: 

 • FOB Shipping Point (if available) 

 • Net Delivered Price for delivery to one destination 

 • Additional Charges for Pallets/Exchange available (Must be requested when dock time is scheduled) 

 • Charges for additional Drops 

• NO ADDITIONAL FUEL CHARGES WILL BE PAID. ONLY THE STATED CASE PRICE.NO ADDITIONAL FUEL CHARGES WILL BE PAID. ONLY THE STATED CASE PRICE. Any additional charges 
mustmust be quoted and invoiced separately 

•  All orders are to be in truckload quantities. If supply is limited, please state quantity available. 

• Successful bidders will provide a written delivery schedule to the Ohio Association of Second Harvest Foodbanks 
upon request. 

• Product must be pelletized and delivered on 40" by 48" - 4 way pallets (GMA). Pallet exchange is available by 
request prior to delivery to the Foodbank. 

•  CARRIERS MUST CALL FOOD BANK AT LEAST 24 HOURS IN ADVANCE OF DELIVERY TO SCHEDULE CARRIERS MUST CALL FOOD BANK AT LEAST 24 HOURS IN ADVANCE OF DELIVERY TO SCHEDULE 
DOCK TIME. IF NO DOCK TIME HAS BEEN SCHEDULED, FOODBANKS HAVE THE RIGHT TO UNLOAD DOCK TIME. IF NO DOCK TIME HAS BEEN SCHEDULED, FOODBANKS HAVE THE RIGHT TO UNLOAD 
SCHEDULED TRUCKS FIRST. Generally Foodbank docks operate M-F 8AM - 3PM.SCHEDULED TRUCKS FIRST. Generally Foodbank docks operate M-F 8AM - 3PM. 

• In the event of load shift during transport, carrier/driver will be responsible for assisting dock personnel in unloading. 
The vendor is responsible for the cost of manual labor associated with unloading shifted Product.The vendor is responsible for the cost of manual labor associated with unloading shifted Product. 

• In the event the load is damaged the Association has the right to reject the load upon notice from the 
Foodbank. 

• If a cash discount, or multiple truckload discounts are available, please note the percentage discount allowed on 
the bid. Cash and quantity discounts AREARE considered in the awarding of bids. 

• Payment terms are Net 30 daysNet 30 days based on the receipt of the invoicereceipt of the invoice unless otherwise agreed upon between vendor 
and the Ohio Association of Second Harvest Foodbanks. Terms of less than Net 30 (without cash discounts) will 
be considered in the awarding of bids. 

• Invoices and other correspondence should be sent to Bob Wicks, Director of Procurement, Ohio Association of 
Second Harvest Foodbanks, 51 North High Street, Suite 761, Columbus, OH 43215. (614) 221-4336 (p) and 
(614) 221-4338 (f). 

• The Ohio Association of Second Harvest Foodbanks is a 501 (c)(3) Charitable Organization EIN - **-*******. 

• Incomplete or inaccurate bids may be rejected or returned for clarifi cation at the discretion of the Ohio Association 
of Second Harvest Foodbanks, any additional costs associated with reliance upon incomplete or inaccurate 
information supplied by the' bidder are the responsibility of the bidder. 

• Failure to deliver awarded orders within the terms of the purchase order may cause cancellation of any subject 
order rendering the purchase order null and void without recourse to the Ohio Association of Second Harvest 
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Foodbanks 

• The Ohio Association of Second Harvest Foodbanks reserves the right to accept or reject any and all bids. 

Products Open for Bids for the Ohio Food ProgramProducts Open for Bids for the Ohio Food Program

Please advise if a limited quantity is available Please advise if a limited quantity is available 
Specify Package size if you are NOT quoting the Package requested Specify Package size if you are NOT quoting the Package requested 

Applesauce (Unsweetened)  24/15 oz. cans 
Beef Ravioli in Tomato Sauce  24/15 oz. cans (#300 cans must specify content weight) 
Beef Stew  12/20 or 24 oz. cans (must specify can size) 
Canned Whole Corn  #300 cans (must specify content weight) 
Canned Green Beans  #300 cans (must specify content weight) 
Chicken Noodle Soup  24/10 or 10.5 oz. (must specify can size 
Chili with Meat & Beans  24/15 oz. cans (#300 cans must specify content weight) 
Fruit Cocktail in Light Syrup  24/15 oz. can 
Grape Jelly  12/18 oz. Jars 
Greens, Kale or Collard  24/15 oz. cans (#300 cans must specify content weight) 
(Must Specify) 

Macaroni & Cheese  24/7.25 oz. boxes 
Macaroni & Cheese  48/7.25 oz. boxes 
Mixed Vegetables  24/15 oz. can 
Peaches - Sliced in Light Syrup)  24/15 oz. Cans 
Peanut Butter  12/18 oz. Jars 
Rice  24/1 lb bag 
Spaghetti Sauce  24/15 oz. cans (#300 cans must specify content weight) 
Spaghetti Sauce  12/25 oz. cans 
Sloppy Joe Sauce  24/15 oz. cans (#300 cans must specify content weight) 
Sloppy Joe Sauce  12/25 oz. cans 
Elbow Macaroni  20/1 lb bag/box 
Elbow Macaroni  12/2 lb bag/box 
Spaghetti - Thin  20/1 lb bag/box 
Spaghetti - Thin  12/2 lb bag/box 
Tomato Soup  24/10 or 10.5 oz. (must specify can size) 
Tuna (Chunk Light in water)  48/6 oz. cans 

Pricing is requested based on the following criteria: 
 1) FOB Shipping Point, (must provide shipping point) 
 2) Delivered to a single destination 
 3) Additional charges for Pallets must be stated (Pallet exchange is available but the receiving Foodbank MUST be 

notifi ed of the requested exchange when scheduling dock times or pallet charges may be deducted from vendor 
invoices) 

 4)  Charges for additional stops must be stated 
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Ohio Food Program Purchase Foodbank Request Form Ohio Food Program Purchase Foodbank Request Form 

 Below are the allocations for each Foodbank for Round Two of the 2007 Ohio Food Program Purchases. This 
amount is based on the recommendations of the Programs Committee. No orders may be place with vendors until 
the Program plan and the approved contract are received from ODJFS, but this will let us have everything in place 
once the paperwork is completed and the Foodbank Contracts are signed. 

 Protein orders for the period From August 1, 2006 through June 30, 2007 are included at the end of this memo. 
 Items listed as FOB do NOT included freight;  the most economical option will be ordered. 

Foodbank Goal Factor Annual Round 2 
Budget Allocation 

Akron Canton Regional Foodbank 11.70% $234,000 $58,500 

Cleveland Foodbank, Inc. 18.62% $372,400 $93,100 

The Foodbank, Inc. 6.38% $127,600 $31,900 

FreestoreFoodbank 13.56% $271,200 $67,800 

Mid-Ohio FoodBank 19.15% $383,000 $95,750 

Second Harvest Foodbank of Clark, Champaign & Logan 1.60% $32,000 $8,000 

Second Harvest Food Bank of the Mahoning Valley 5.32% $106,400 $26,600 

Second Harvest Food Bank of North Central Ohio 3.72% $74,400 $18,600 

Second Harvest Foodbank of Southeastern Ohio 3.46% $69,200 $17,300 

Shared Harvest Foodbank 5.05% $101,000 $25,250 

Toledo Northwestern Ohio Food Bank 7.45% $149,000 $37,250 

West Ohio Food Bank 3.99% $79,800 $19,950 

Totals 100% $2,000,000 $500,000 

    
     ______________________________________________ ______________________________________________  
  Name   Name (Foodbank Contact)(Foodbank Contact)

     ____________________________________________________ ____________________________________________________   __________________________ __________________________  
Foodbank Foodbank  _____________________________________  Phone Number Phone Number

     ______________________________________________ ______________________________________________   __________________________ __________________________
  Street Address  Street Address __________________________________  Fax Number Fax Number

     ______________________________________________ ______________________________________________   __________________________ __________________________
  City, State Zip  City, State Zip ___________________________________  E-mail  E-mail 

 

Foodbank Request FormFoodbank Request Form



18 Regional Foodbanks & Executive DirectorsRegional Foodbanks & Executive Directors

Akron-Canton Regional Foodbank
Dan Flowers, President & CEO p: 330.535.6900
350 Opportunity Parkway Akron, Ohio 44307 www.akroncantonfoodbank.org

Cleveland Foodbank, Inc. 
Anne Goodman, Executive Director, Board Chair p: 216.738.2265
15500 South Waterloo Road Cleveland, Ohio 44110 www.clevelandfoodbank.org

FreestoreFoodbank
Julie Smith-Morrow, Vice President, Board Vice Chair p: 513.482.4500
1250 Tennessee Avenue Cincinnati, Ohio 45229 www.freestorefoodbank.org

Mid-Ohio FoodBank
Matt Habash, Executive Director, Board Treasurer p: 614.274.7770
1625 West Mound Street Columbus, Ohio 43223 www.midohiofoodbank.org

Second Harvest Food Bank of North Central Ohio
Julie Chase-Morefi eld, Executive Director p: 440.960.2265
7445 Deer Trail Lane Lorain, Ohio 44053 www.secondharvestfoodbank.org

Second Harvest Food Bank of the Mahoning Valley
Michael Iberis, Executive Director, Board Secretary p: 330.792.5522
2805 Salt Springs Road Youngstown, Ohio 44509 www.mahoningvalleysecondharvest.com

Second Harvest Foodbank of Clark, Champaign, & Logan Counties 
Vince Chase, Executive Director p: 937.325.8715
701 East Columbia Street Springfi eld, Ohio 45503 www.springfi eldcatholicsocialservices.org

Second Harvest Foodbank of Southeastern Ohio
Dick Stevens, Executive Director p: 740.385.6813
1005 CIC Drive Logan, Ohio 43138 www.hapcap.org/seorfc.htm

Shared Harvest Foodbank
Tina Osso, Executive Director p: 800.352.3663
5901 Dixie Highway Fairfi eld, Ohio 45014 www.sharedharvest.org

The Foodbank, Inc. 
Burma Rai, Chief Executive Offi cer p: 937.461.0265
427 Washington Street Dayton, Ohio 45402 www.thefoodbankdayton.org

Toledo Northwestern Ohio Food Bank, Inc. 
James Caldwell, President & CEO p: 419.242.5000
24 East Woodruff Avenue Toledo, Ohio 43604 www.toledofoodbank.org

West Ohio Food Bank
Bambi Markham, Executive Director p: 419.222.7946
1380 East Kibby Street Lima, Ohio 45804 www.westohiofoodbank.org
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Ohio Association of Second Harvest FoodbanksOhio Association of Second Harvest Foodbanks

51 North High Street, Suite 76151 North High Street, Suite 761

Columbus, Ohio 43215Columbus, Ohio 43215

614.221.4336; 614.221.4338 fax614.221.4336; 614.221.4338 fax

www.oashf.orgwww.oashf.org

© Copyright April 2007. No part may be reproduced without written permission 
from the Ohio Association of Second Harvest Foodbanks.

Ohio’s Largest Charitable Response to HungerOhio’s Largest Charitable Response to Hunger

Mission and Vision StatementMission and Vision Statement

The mission of the Ohio Association of Second Harvest Foodbanks is to The mission of the Ohio Association of Second Harvest Foodbanks is to 
assist Second Harvest Foodbanks in Ohio in providing food and other assist Second Harvest Foodbanks in Ohio in providing food and other 

resources to people in need and to pursue areas of common interest for resources to people in need and to pursue areas of common interest for 
the benefi t of people in need.the benefi t of people in need.


